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Nebraska Department of Agriculture
Ag Promotion and Development Division

Expanding Nebraska's Farmers’ Markets

‘and Increasing Consumer Awareness of Nebraska's

Fresh, Locally Grown Fruits and Vegetables

Habraska €

Survey Demographics

Area Code Gender
= 50% - 308 = 69% Female
m 50% - 402 = 31% Male

Q. How many of the meals or snacks you prepare at

home include fresh produceffruit/vegetables?
Season Not Specified

All

Most ™ Fresh Produce |

m Fresh Fruit
I Fresh Vegetables

During Local Growing Season

Tlabraska Depariment of Agnculiare
June 200

Nebraska Department of Agriculture

O
Survey of 300 Nebraska

Households
Conducted in April 2004 for

Nebraska Department of Agriculture
Ag Promotion and Development Division

Nebraska Department of Agriculture

Household Demographics

Age % Income %

20 to 29 5% | Less than 20.000 12%
30t0 39 17% | 20,000 to 39,999 26%
40 to 49 17% | 40.000 to 59,999 24%
50 to 59 22% 60,000 to 79,999 14%
60 to 69 17% | 80.000 to 99,999 6%
70 Plus 20% | 100,000 or More 6%
Refused 1% | Refused 12%

Hetraska '.-.:I ;Jm:r_—}rr-.‘.l Agrcuturs

Q. How many of the meals or snacks you prepare at
home include fresh produce/fruit/vegetables?

Season Not Specified

o, T

Some 41%

m Fresh Produce
|m Fresh Fruit
| = Fresh Vegetables

During Local Growing Season

n=300
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Q. When shopping for fresh produce how Attributes Related to_Household
important are the following attributes? Demographics
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Natural

Grown In Nebraska
Locally Grown

Free of Genetic Mod
Unusual Varistios
Organically Grown
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n=300

Level of Importance Related to “Grown in Nebraska”
Gender

| Very important ®8 Somewhat important M Not important |

E_ L] .
k Product Attributes Related to How Often A Importance of Price
Household Attends Farmers' Market Related to Income
% Stating Very Important |

58%

I < 340,000 3%

33%

Locally Grown

$40,000-80,000 53%

| Vory Importamt |
™ Somewhat Important |
= Motimportane |

= Regular
Grown in = Occasional|

Nebraska

$80,000+ 5%

Nebraska Department of Agriculture Page 25



Q. During the local growing season, how
many of the meals or snacks you prepare at
home include the following item?

Fresh Produce

Fresh Fruit gl 34%

Sources of Produce Related to Area
Code and Farmers Market Attendance

n=300

Roadside Stand| 308 402 | Regular | Occasional| Rarely | Never
None 53% 3% 3% 35% 52% 76%
Some 44% 50% 60% 60% 48% 4%
Most 3% 4% 8% 5% 0% 0%
All 1% 0% 0% 1% 0% 0%
Mabraska Department of Agncullisre
dune 2004

A

Sources Related to Income

Friend's Garden/Orchard | Less Than $40k to More Than

$40k $BO0k $80k

one 41% 33% 40%
Some 46% 3% 57%
Most 11% 3% 0%
2% 0% 3%

Less Than | $40kto | More Than

Farmers Market $40k $80k $80k
one 39% 28% 34%
me 47% 7% 51%
o8/ 12% 3% 9%
1% 2% 6%

Hebraska €

Nebraska Department of Agriculture

Q. During the Iocéigrowing season, how much
of the fresh produce you prepare at home
comes from the following sources?

Own Garden/Orchard

Friend's Garden/Orchard

Sources of Produce Not Independent of Area
Code or Farmers Market Attendance

|Grocery Store Regulur [ Occasional | Rarely | Never
None % 7% % 5%
Some 53% A% 29% 0%
[Most 2% | x| sow | ww |
Al 4% 8% 8% 3%
Discount/Super Store

None 5% 5% 74% 0%
[Some 4% 5% 5% 0%
Most 2% 5% 7% %
,'AT' 0% 7% 7% 5%

Q. How do you expect Locally grown fresh
produce to compare to Non-Locally grown fresh
produce in terms of Quality, Variety, & Price

Expect local to
be the same®

Expect local to
be higher

= Quality = Variety & Price

lur 2004

*In comparison to non-local 4 n=300

Page 26



Expectations for Variety Related to
Farmers Market Attendance

Expectation for Variety of Frequency of Visits to Farmers’ Markets
Locally Grown Produce Regularly | Occasionally | Rarely | Never
Expect local produce to be [
lower in comparison to non-
local produce 29% 33% 42% | 30%
Expect local produce to be [
the same in comparison to
non-local produce 40% 529% 50% | 58%

Expect local produce to be
higher in comparison to non-

local produce 29% 15% 8% | 8%
Don't know 2% 0% 0% 4%
Matraska Department of Agriculisre
dune 2004

Q. Which of the following best describes how
often you attend a farmers market?

Regular
17%

Occasionally
44%

| Never
1%

Habraska €

n=300

Liked Most

(Either a First or a Second Response)

Variety of Food

Locally Grown - 14%

Quality Selections - 1%
Friendly People/Attitudes . 8%

Fun Place To Go/Atmosphere . B%
Supp Local F; IPeople . 6%

Lower Prices/iCompetitive . 6%

Base: Those who attend

More FlavoriTaste l 5% farmers markets (n=250)

Mabraska Department of Agricultizre
June 2004

Nebraska Department of Agriculture

o E—
Q. The farmers’ market closest to my residence
is...

TN _ 2
More than 20 minutes but 229
less than a 1-hour drive
A 1-to 2-hour drive I %

Mora than a 2-hour drive I k3

[ o =300

|
. Farmers Market Visitation
by Age
Regularly ([GAREIL
Oceasionally
Rarely
Never
n=300

Liked Most by Frequency of Attendance

Occasionally

larly Attend % JAttend %  |Rarely Attend Yo
Fresh 69% [Fresh T0% |Fresh 48%
Locally Grown 23% [Locally Grown 11% [Locally Grown 12%
Variety of Food 17% |Variety of Food 28% |Variety of Food 27%
Friendly Friendly Friendly
{People/Attitudes 12% [People/Attitudes 11% [People/Attitudes 0%
Quality Selecti 10% |Quality Selections | 11% |Quality Selections | 14%
Total # of Total # of Total # of
Household: 52 [Houscholds 132 |Houscholds 66

Netraska Department of Agncutture
duni 2004
Page 27



Liked Least

(Either a First or a Second Respones)

Inconvenient Location/Too Far

Lack of Variety

Don't Know

Limited Daysinot Aways open [ 7

crowded area [JII ¢

Limited/Poor Parking %

Seasonal/Not Year Round %
Open To The Elements/Weather 5%
Small Quantities - 5%

Limited Hours -5%

A

Base: Those who attend

farmers markets (n=250)

Expectations Not Independent

of Area Code
Product Ch istics
Variety Price

Produce Expectations Area Code Area Code

308 402 08 402
Expect farmers' markel product to be lower* 38% 36% 32% 29%
Expect farmers’ markel product to be the same * AT% I7% 59% 46%
Expect fanmers' market product to be higher * 16% 27% T% 25%
|Don't Know 1% 0% % 0%

* In comparison to products purchased elsewhere

Households that attend Farmers Market

Level of Agreement
F3 =
HHHHHE
il2 L
=] -
: 3
IStat its C ing Farmers’ Mkts E
Fresh produce is readily available at the
farmers’ market | attend. 0% | 6% | 11% | 56% | 27% | 250
All produce vendors at the fanmers' market
attend have the level of quality 1 desire, 0% | 5% | 16% | 53% | 27% | 250
The farmers’ market needs to offer a greater
variety of local food products. 1% | 19% | 22% | 43% | 15% | 250
In the future, [ plan on increasing the number
of times [ attend the farmers’ market. 30% | 43% | 11% | 250

N ki Chey

Nebraska Department of Agriculture

»

Liked Least by Frequency of Attendace

I (O ceasionally
Regularly Attend % JAttend % |Rarely Attend Yo
None 33% [None 35% |None 30%
[nconvement Inconvenient
Crowded Area 15% |Location/Too Far 9% JLocation/Too Far 26%
F_ I/Not Year
Round 10% JLack of Varicty 9%  |Don't Know 11%
Limited Hours 10% [Don't Know 7% [Limted Hours 8%
Limited Days/Not (Open To The Limited Days/Not
Always Open 8% |ElementsWeather 7% |Always Open 8%
Total # of Total # of Total # of
Households 52 [Houscholds 132 |Households 66
" A
Expectations Not Independent
of Area Code
Product Cha st
v 11 Price
Produce Expectations Area Code Area Code
308 402 ]
Expect farmers' market product to be Jower® 38% 36% 32% 2% |
Expect farmers' market product to be the same * 47% 37% 59% A6%
Expect farmers' market product to be higher * 16% 27% T 25%
Don't Know 1% 0% 3% 0%

* In comparison to products purchased elsewhere

" G
Local Foods
All Households

products.

Level of Agreement

HEE 5
g g
iz =
=
£
Statements Concel Local Food ‘g
Lactively look for and purchase local food 29 | 13% | 1806 | a0oe | 150 | 300
I find it difficult to identify which food 4% | 28% | 145 | 289 | 16% | 200
[products are local.
I would be very interested in a service
all(]y\'ing me o nr_d::r local food ]:Ill‘ﬂllf:[s via 13% | a1 | 100 | 100 | 82 | 300
the intemet and pick up from a centralized
ocation such as my church,
Page 28




Statements That Are Not Independent

of Household Demographics

T Demographics
Attend
S tatements Concerning Farmers' Market They Attend FM Age
Fresh produce = readily avalable at the farmers’ market | attend

T (he TTTe, | plan on moreasng The number of [mes 1 ates ety
arket "
fatements Concerning Local cls ol

[ actively look for and purchase local food products.

T Would b very nieresied in @ service Mowing me 10 order Jocal oo

v

[products via the internet and pick up from a centralized location such as
my charch local food products via the mtemnet and pick up fom a
eentralized location such s my church.

»

Level of Agreement with Statements About

Farmers Markets

|§tatemmt: dn the future, I plan on Frequency of Visits to Farmers® Markets
increasing the number of tines [

attend the farmers' market, Regularly | Occasionally| Rarely | Never
Strongly Disagree 2% 1% 8% NIA

Disagree 21% 8% 18% NA

Neutral 31% 27% 38% NIA

Agrce 33% 55% 26% NIA

|Strongly Agree 13% 10% 11% N/IA

|Total Number of Households 52 132 66 0

Mateaska Depat

Support for

“Made in Nebraska” Program

Yes
73%

_No

.No

n=300 Hetraska Depa

19%

t Sure
8%

Nebraska Department of Agriculture

" I

Level of Agreement with Statements About
Farmers Markets

[Statement: Fresn proditce is readﬁfr Freq of Visits to Farmers® Markets
available af the farmers' market

attend. Regularly | Occasionally | Rarely | Never
Strongly Disagree 0% 1% 0% N/A
Disagree 4% 5% 8% N/A
Neutral 2% 8% 26% NIA
Agree 56% 61% 44% NIA
Strongly Agree 38% 25% 23% | N/A
[Tolal Number of Households 52 132 66 0

Mebraska Department of Agncuture

i 200

» A
Level of Agreement with Statements About
Farmers Markets

Statement: [ actively look for and Freq of Visits to Farmers® Markets
Lr.lrcknse local food products. Regularly | Occasionally | Rarely | Never
Strongly Disagree 0% 2% 5% 2%
Disagree %o 9% 20% 18%
(Neutral 10% 15% 24% 28%
Agree S58% 53% 41% 42%
Strongly Agree 25% 21% 11% | 10%
|Tulal Number of H hold: 52 132 66 50

Mebras

sha Department of Agriculure

Junie 2004
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